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The role of the NGOs

A Public Force for Action



The role of the NGO 

Creating a 
public 

force for 
action

Championing  
development of 

society and  
communities and 

promoting equality

Facilitating 
citizen 

participation

Convening and 
collaborating



Our Theory of Change

NGOs
Change targets

Business

Government

Institutions

Influencers

Hundreds of 

millions, supporters, 

civil society, key 

opinion leaders, 

media



Halting the loss of biodiversity by 2030

Secure New Deal for Nature and People in 2020

Engage 1 billion people 

across the world

Engage decision-makers 

(business/gov/institutions)

Make nature matter
Move nature up 

the global agenda

Inspire the world to act in 2020
Move nature up 

the national agenda C
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Objectives toward 2020 - 2030







Understanding the value of nature 





Our role, our ambition

Business 

Coalitions
PartnershipsSociety

Mobilizing society and businesses



Mass Communications, Mobilization



The Power of Open-source: #EarthHour 



The Power of Open-source: #Connect2Earth

Downloadable toolkits on connect2earth.org to share the message

Achieved 5.5billion global impressions 
(March 2018 - May 2019)



http://www.youtube.com/watch?v=CzwDS4K1o-U


The Power of Emotive Storytelling – Our Planet

https://www.youtube.com/watch?v=aETNYyrqNYE

Over 100 million watched on Netflix, and it is tracking to be 

Netflix’s most successful global documentary series yet!

https://www.youtube.com/watch?v=aETNYyrqNYE


Activist Group Movements



The Timeline to 2020



Partnerships



Youth Partnerships  

● Enabling a people-first grassroots 

movement

● Offering young people hope, and a sense of 

belonging and purpose

● Making the benefits of nature personal - and 

worth caring for



The multiplying benefits of partnerships

A

B

Growing the market

Maintain communications with existing “green” audiences 

(A)

Reach the new audiences through partnerships (B)

Engage a billion and help raise the issues up the agenda –

growing the larger environment market (C)

Corporate partnerships  



Business Coalitions



The Impacts of Business Voices

Convening groups to urge

governments to change the

operating framework for business.

Businesses play a key role in

bringing about change

United business voice and demonstrating

and incentivising business actions



The impact of the business community 



The NGO community and 2020

Pulling together

Pooling resources

Telling emotive stories

Making nature 

matter to individuals

Encouraging a sense of belonging and 

purpose

Showcasing the benefits of 

nature to peoples lives

Inspiring hope

Enabling grass roots movements

Collaborating 

and sharing


